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The Be“Omy blenders are industry-specific reports designed to

keep you informed about key social media metrics, insights, and trends in your industry.

The blender is produced each quarter for Healthcare, Retail, Financial Services, Energy,

and Consumer Products. Download them from our website every three months.




more posts—but also more negativity

+30.3%

volume change

Posts about Retail
are up 30.3% in the June to
August period of 2018,
year-over-year

Sentiment A score that expresses the ratio of positive
to negative sentiment about a topic

Intensity A score that expresses the ratio of strong emotions
(such as“love” or “hate”) to all emotions expressed about a topic
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sentiment change

Sentiment decreased

12.3 pts in the June to

August period of 2018,
year-over-year

-10.0

pts

intensity change

Intensity decreased
10.0 pts in the June to
August period of 2018,
year-over-year
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°
influencers
individuals with over 500 followers who have the most mentions in on-topic posts

@TrendWerks @SneakerTweetsHQ
@GracefulGShop ~ @SneakerSearchHQ

@StockXLive @SneakerGodHQ
@SneakerMafiaHQ @SneakerDealsHQ

@StreetwearVice @StreetwearFiend
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most engaging posts

on-topic posts with the most comments/replies, likes, shares/retweets, reblogs, and views

camila_cabello & - Follow
Malibu, California

camila_cabello yestuhday the Havana
collection had it's coming out party- we
had so much fun and YES, my blood is once
again 99% croquetas. get yours at
ULTA.com now @ #Camila eal

e comments

aaronw.dilnessa not gonna lie. | already
miss u. but | like my new girl enough. ill be
good. plus well get back together 1 day.
fascamila This looks and soun
PHENOMENAL! 8§

©Qn

gueci © « Follow
 Harlem

gucci Previewing the #GucciDapperDan
n, ready- s
y @dapperdanharlem and the House
inspired by pieces from the designer's
archive and his world. A portfolio of images
shot by Ari Marcopoulos
ari_marcopoulos._official show the
collection on young faces from #Harlem
3nd models on the streets of the.
neighborhood, where Dapper Dan's atelier
androMichele
lection is available on Gucci.com
and in selected stores from tomorrow.
Load more comments
tasterew @lorenegirardin e t shirt de la
meuf de droite |
Inrdo_p Harlem dream

naskademini @iamelshabazz should have

oQg

190,695 likes

gucci & - Follow
* Harlem

gueci A green and red trimmed tracksuit
from the #GucciDapperDan collecti
look @dapperdanharlem was known for
when he designed out of his atelier in
#Harlem. Photographed by
i_marcopoulos_official in Harlem, the
perDan collection is available on
Gucci.com and in selected stores from
tomorrow. #A ndro

Load more comments

bryansbros @dapperdanharlem
danay9596 yroyal7 why lawd?!
hakaioshi imonemmarie Issa mon

vivian._robles | would buy stuff but | can't
even afford your guys socks

christellelim94 @khaweng

xdanielxsanx | want one!!l

1,621,200 views

simplykennedy._+ Follow
« Honoluly, Honolul, Hawai

simplykennedy_Enjoying this beautiful
Hawaii weather in my Forever 21 bikini @
Shop with my proma code!
“KENNEDYCYMONEF21 #Forever:
#§21xme #£21SummerShop #Ad

Load more comm

thatbihwitdak100 Ok sisssss  see you @
P

tkfromparenthood & B @ DS
gagefitness Wow you look incredible really
beautiful @ hi from Miami §love Hawai,
iived in Honolulu for 3 years . My name is

lived here for 30 years and for 25

had a foundation that ai

y for breasts cervical and ovarian

cancer and the make a wish foundation for
children with ife threatening s
very emotional but suoer im

oQun

136,222 likes

Add a comment,

oQd

229,980 likes

gucei © + Follow
 Hariem

gucci A backpack and belt bag from the
#GucciDapperDan collection, launching on
Gucci.com and in selected stores from
today. The pieces feature the gold Gucci
logo and interlocking GG motifs,

‘worn with Web stripe trimmed sweatshirts
in chenille jersey. @dapperdanharlem
#AlessandroMichele #Harlem

o
ICKOn any

sinoblack0 @bostonpanthers nein Puma,
weiBt du

[ ]
vy snaii Gran._snaimi 99 o st t o VI ew
ptataivz .
queencfheartsmedia Th dopest o
ever @ Daper Dan fnally gets his respect o n I I n e
oQd Al

246,486 likes



https://www.instagram.com/p/BltXW2LBxy_/
https://www.instagram.com/p/BkJBsPqBhLi/
https://www.instagram.com/p/BlTMV1ZnMsb/
https://www.instagram.com/p/BlUsoW9n5XJ/
https://www.instagram.com/p/BlTrorhn26F/

what's trending

Rachel Zimmerman

@rachelz971

Follow

Going to Target

Much needed therapy session happening Target trips are being used as therapy sessions by shoppers

tonight (I am going to Target)

Back to school
Of technieat ( rotow ) Retailers are hyping up sales and offers for back to school

I'm looking forward to going to Target
tomorrow. Possibly | need to get out more. . Shop my closet . )
The popular “insta-shopping” hashtag continues to grow in both

followers and sellers. By using this hashtag, as well as apps like Poshmark,
sellers are able to consign their own new or gently used designer clothing

48 Perla Ramirez (" roow )
@p_mmoney

il

ok im legit thinking about going to target to and shoppers get great deals and support local small businesses
get rid of my sadness

kristenrussooo « Follow
% + Target Store Glendale-Heights

ristenrussooo Yes, baby. Mommy gets this
excited about going 1o target too! @target
@targetstyle @targetdoesitagain #target
#firsttimecartrider #gotasticker #buckleup @

==, highnooncraftjewelry » Follow
Treadwell Historic Mine Trail

highnooneraftjewelry When you support
small businesses, you're helping everyday
people like me. When you shop my Etsy.
you're helping pay for my wedding. That
small boutique down the street, you're

cucct 4
®

helping them pay their mortgage or put
their kid through college. When you shop
local, you're helping someone put food on
the table and clothes on their back. They're
probably putting that money back into the
community as well by supporting local
athletics or their church. By shopping local
and small businesses, you're helping
average Joes. #wonderwoman #superhero
#strongerevery

ndenwoman
syearrings
shopmycloset

y #buymyearrings
#supportsmallbusiness #lovethyneighbor
#juneau #influencer #plussizemodel -

oaQuw W

42 likes

i- poshwild « Follov

poshwild Sadly. | am way behind schedule
when it com:

Log in
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#hjEsmartsaver
#sundaymoming
#kleenexclassroomhero

#falthr"e?fﬁred

#maga #

er #beUm rs

i
#restaurant sbetops
ean

warehouse

+34 1%

volume change

-2/.3

sentiment change

+24.3

intensity change
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retail categories

year-over-year comparisons

#mastcryoursummcr
Aoy it healthcare

#carrfire2018 #h[r' s o
red #hng =Had-

In et b S #sponsored #hiring
#amberalert%a #reta\l_lo fiobs #boy Cottwalmart

u.m»t g;;:rcs’mr # = esica #Ca reerarc #Ipad2018# s #ma ga#idotas

#savingstyleatwm #gwe?]\g"say LT
#impeac
#hea thcal'e #backtoschool

#activiachallengewm

drug big box

47 7% +84.3%

volume change volume change

-65.0 -12.7

sentiment change sentiment change

-8.0 -28.3

intensity change intensity change

+14.6%

volume change

-3.0

sentiment change

+1.7

intensity change

#shopmycloset

#Ca reerarcnshupping
#hlrlng:::;zi?

#hom

#JObS amJ b #f_ashion

m.ﬁ #vintage

= #homedecor

#handmade #r I #shoplocal

My etsyshop #thrlftmg
#lnterlordeS|gn

discount

+1/1%

volume change

-18.0

sentiment change

-14.3

intensity change

bellomy




#careerarc

hlrlng

ﬂpoJ ast #eareers

= *" aeaal

#career #apiemsic
#podemfam\\y #JDbS

h:-n

#ultabeauty

specialty
non apparel

+14.6%

volume change

-11.3

sentiment change

+6.3

intensity change
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#anythingforbaby
-whnh:fnnd #hl”ng #foodie

#food
-vn:gan
#savings #eadership
m:mpons ﬁnadernes
- i ';

rocery

#momlife JOb "cilv’tcoumn

#retail #careerarc
#superma_rket

grocery

+19.3%

volume change

-31.7

sentiment change

0.0

intensity change

retail categories

year-over-year comparisons

ey

#l ms‘rul

ing #Sty

#D0ok0GET  sindeumiimited

online

+26.0%

volume change

-3.0

sentiment change

-10.7

intensity change

#shdbﬁraﬁj?fcloset

#impea chirump
r Lvaton
'-'-.I et #aneaks
Feenchace  #hypebass l

e #fashion
#sh gt Ioset

specialty
apparel

+/2.7%

volume change

-5.3

sentiment change

-/.0

intensity change

#knhlscashsweepsta kes
woard #KOhISCASh #tiameso
#jabs —:mﬁcyjl‘ljst:amh

department

+18.5%

volume change

+/.0

sentiment change

-23.0

intensity change
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Contact Bellomy at info@bellomy.com // 800.443.7344




