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The Bellomy blenders are industry-specific reports designed to 
keep you informed about key social media metrics, insights, and trends in your industry. 
The blender is produced each quarter for Healthcare, Retail, Financial Services, Energy,  
and Consumer Products. Download them from our website every three months.
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while volume stayed flat,

Sentiment  A score that expresses the ratio of positive  
to negative sentiment about a topic

Intensity  A score that expresses the ratio of strong emotions  
(such as “love” or “hate”) to all emotions expressed about a topic

more posts—but also more negativity
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Sentiment decreased  
12.3 pts in the June to  
August period of 2018, 

year-over-year

sentiment change
2017

46.3

2018

34.0

+30.3%
Posts about Retail  

are up 30.3% in the June to  
August period of 2018, 

year-over-year

volume change
Intensity decreased  

10.0 pts in the June to  
August period of 2018, 

year-over-year

intensity change
2017 2018

63.7

53.7
-12.3 

pts

-10.0  
pts



influencers 
accounts/individuals with over 500 followers who have the most mentions in on-topic posts

@TrendWerks
@GracefulGShop
@StockXLive
@SneakerMafiaHQ
@StreetwearVice

@SneakerTweetsHQ
@SneakerSearchHQ
@SneakerGodHQ
@SneakerDealsHQ
@StreetwearFiend
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most engaging posts 
on-topic posts with the most comments/replies, likes, shares/retweets, reblogs, and viewssubhead

Click on any 
post to view 
online
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https://www.instagram.com/p/BltXW2LBxy_/
https://www.instagram.com/p/BkJBsPqBhLi/
https://www.instagram.com/p/BlTMV1ZnMsb/
https://www.instagram.com/p/BlUsoW9n5XJ/
https://www.instagram.com/p/BlTrorhn26F/


what’s trending
Going to Target 

Target trips are being used as therapy sessions by shoppers

Back to school 
Retailers are hyping up sales and offers for back to school

Shop my closet 
The popular “insta-shopping” hashtag continues to grow in both  

followers and sellers. By using this hashtag, as well as apps like Poshmark,  
sellers are able to consign their own new or gently used designer clothing  

and shoppers get great deals and support local small businesses
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+34.1% 
volume change

-27.3 
sentiment change

+24.3 
intensity change

club/ 
warehouse

+14.6% 
volume change

-3.0 
sentiment change

+1.7 
intensity change

c-store

-47.7% 
volume change

-65.0 
sentiment change

-8.0 
intensity change

drug

+17.1% 
volume change

-18.0 
sentiment change

-14.3 
intensity change

discount

+84.3% 
volume change

-12.7 
sentiment change

-28.3 
intensity change

big box
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retail categories 
year-over-year comparisons



+14.6% 
volume change

-11.3 
sentiment change

+6.3 
intensity change

specialty 
non apparel

+19.3% 
volume change

-31.7 
sentiment change

0.0 
intensity change

grocery

+26.0% 
volume change

-8.0 
sentiment change

-10.7 
intensity change

online

+18.5% 
volume change

+7.0 
sentiment change

-23.0 
intensity change

department

+72.7% 
volume change

-5.3 
sentiment change

-7.0 
intensity change

specialty 
apparel
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retail categories 
year-over-year comparisons



Contact Bellomy at info@bellomy.com  ///  800.443.7344
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